
L O U D E R !

B R I G H T E R !

F O R  Y O U !



VOICE is a new project created by the 
Cosmopolitan team, №1 media brand 
for women. In 28 years the brand has 
become a hub empowering active girls 
and women, who want to change their 
lives and make the world a better place 
to live in. Now this hub provides the 
platform for the next chapter of growth, 
promoting the role of women in a fast-
changing world.

VOICE is about honesty, sincerity, 
individuality, energy, purposefulness, 
fearlessness, curiosity and lifelong 
learning.
 

VOICE is the place for inspiration, 
awareness, support and openness to 
discussion of any topic. We will continue 
to write about fashion, beauty, career, 
self-development, relationships, trends, 
significant news and major events.

   VOICE –  
I CHOOSE to SOUND!

mediakit 2022agenda



EK ATERINA  VELIKINA ,  Ed i t o r - i n - C h i e f

H e l l o ,  d e a r !

Obstacles that media market has 
gone through in 2022, cannot be 
compared with any other crisis that 
erupted before. However, we have 
not only adapted to the new reality, 
but we are to change it for us.
The VOICE Magazine is still the 
same well known team, which is 
№1 in the world of glossy brands. 
These are the people who created 
Cosmopolitan for you.
VOICE will keep the best of 
Cosmopolitan: our ambitious 
projects, creative formats and 
priority directions. We will continue 

to inspire, bring joy, support and 
impress our readers. As you can 
change the name, but the values 
remain unchanged.
We promise: it will be loud!

Stay with us!

editor in chief mediakit 2022
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AWARDS + EVENTS
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3.5mln
 followers

1.5k
 content items per month

500k
subscribers

1.9mln
audience

s o c i a l  m e d i a

150+ 
content items per month 
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brand 
№1

THE  
LOUDEST 
 FEMALE 
 VOICE  
OF THE  

COUNTRY

total coverage more than 

23 mln

17.5mln
unique visitors

*

mediakit 2022brand
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54%
specialists and employees

16%
managers

6%
students

3.5k
content items per month

17.5mln
unique visitors

60+mln
views
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32  
y e a r s  a v e r a g e  a g e 

o f  t h e  v i s i t o r  58%
18–44
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300 x 600

300 x 250

1260 x 250

Full screen /
Parallax

Floor Ad
Floor Ad

Billboard

Billboard

Instream
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Full screen / Parallax / Billboard / Banner 300 х 250 / Floor Ad / InstreamBillboard / Banner 1260 x 250 / Banner 300 x 600 /  
Synchronized banners / Branding / Floor Ad
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ANIMATED ARTICLENATIVE ARTICLE

http://www.thevoicemag.ru/fashion/trends/ispanskaya-kollekciya-s-russkoy-dushoy/
https://www.thevoicemag.ru/psychology/career/kak-povysit-dohod-i-obezopasit-sebya-rabotaya-na-frilanse/


49%
specialists  

and employees

23%
managers

8%
students

20%
male

80%
female

m a g a z i n e

10%
16–19

11%
20–24

32%
25–34

22%
35–44

25%
45+

34  
y e a r s  a v e r a g e  a g e 

o f  t h e  r e a d e r 
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Traditional channels
Perekrestok / Miratorg / Tvoy dom / METRO  / 

Vernyy / SELGROS / Pyaterochka / ATAK / Victoria 
/ О’KEY / Azbuka vkusa / Lenta / GLOBUS / 

Karusel / SPAR / Auchan

Internet platforms
Wildberries / Yandex.Маркет / OZON

Bookstores
My favorite bookstore “Moscow”

D I S T R I B U T I O N

1.9mln

A U D I E N C E

mediakit 2022print

a g e

250 000 
copies

C I R C U L A T I O N

September–October 

November–December

I S S U E

socia     l  status     se  x
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c o v e r a g e

mediakit 2022special projects

• Announcement in the magazine

• Support on the website with the 
announcement of the contest

• Bachelorette party for winners

• Reporting material in the magazine

Banner announcement coverage  – 30 000 000 

Project announcement coverage in the 
magazine – 2 000 000 

350 000 unique users 

Audience reach in social media – 100 000

• Editorial material in the magazine

• Round table with women from the IT sector

• Native article with animated layout + round table video

• Editorial announcement on the website and support  
in social networks

Project announcement coverage  
in the magazine – 2 000 000 

2 000 000 broadcast announcement

100 000 views

Pantene Nespresso

My hair 
is my 
crown

New technologies 
are changing  
the world!

https://sp.cosmo.ru/pantene2019/#!/
https://www.cosmo.ru/lifestyle/technology/popalis-v-set-naskolko-novye-tehnologii-vnedrilis-v-tvoyu-zhizn/


c o v e r a g e

mediakit 2022special projects

Banner announcement coverage  – 3 000 000 

70 000 unique users 

Audience reach in social media – 150 000

Banner announcement coverage – 5 000 000 

140 000 unique users 

5 000 visits to the client’s website 

Audience reach in social media – 150 000

• Promo page of the project on the website with 
the participation of five heroines of travel bloggers

• Media and editorial support of the project

• Project promotion in the social networks

• Branding letter on subscribers 

• Promo page of the project on the website 
with the participation of five heroines

• Media and editorial support of the project

• Project promotion in the social networks

Travel  
dreams

How to buy  
products  
online?

SBER  
MARKET

HYLAK  
FORTE

https://sbermarket.thevoicemag.ru/
https://sp.thevoicemag.ru/travel2021/


Banner announcement coverage – 4 000 000
 
92 000 unique users 

5 500 visits to the client’s website 

Audience reach in social media – 150 000

Banner announcement coverage – 2 800 000 

80 000 unique users 

Audience reach in social media – 100 000

• Branded section of the project on 
the website

• Interviews with influencers

• Fashion shoot in the magazine

• Video shoot of bloggers (they were 
the first to do it!)

• Promo page on the website with an interactive quest 
“Attention! This is a robbery!”, a discount promo code on 
purchase of company products and the product block with 
jewelry collections

• Media and editorial support of the project 

• Mailing list and push notifications on subscribers 

• Project support in social networks 

• Centerfold in the magazine

“Time 
of firsts”

Attention!  
This is a robbery!

CALVIN  
KLEIN

i m a g e

BRONNITSKY 
JEWELER

mediakit 2022special projects

http://firsttime.2019.thevoicemag.ru/
https://bronnitsyjewelry.thevoicemag.ru/


The courage 
to be  
yourself

• Native material in animated layout on the 
website

• Contest in social networks

• Spread in the magazine, June and July issues

• Support of the project on the website and in 
social networks

Banner announcement coverage – 900 000
 
30 000 article reads

• Promo page of the project on the website with the 
participation  
of three heroines

• Media and editorial support of the project

• Project promotion in the social networks

• Push notifications on subscribers 

Banner announcement coverage  – 5 000 000 

140 000 unique users 

5 000 visits to the client’s website 

Audience reach in social media – 150 000

ELSEVE SAMSUNG

Long.  
Beautiful.  
My own! 

i m a g e 

mediakit 2022special projects

https://www.cosmo.ru/fashion/star_style/dlinnye-krasivye-cvoi/
http://galaxys21.thevoicemag.ru
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Banner announcement coverage – 1 000 000 

30 000 article reads 

Social Media Post Reach – 20 000 

Banner announcement coverage – 1 000 000 

35 000 article reads 

1 000 visits to the client’s website
 

LEARNING TO CARE FOR THE PLANET WITH GARNIER

• Article in animated layout

• Editorial announcement on the website

• Project promotion in the social networks

• Article in animated layout in the format of an interview 
with a heroine

• Video from shooting

• Editorial announcement on the website and project 
promotion in social networks

Green 
character:

How to succeed?

• Shooting in the magazine and on the website with the 
participation of the celebrity

• Spread in the magazine

• Promo page of the project on the website

• Media and editorial support of the project

• Project promotion in the social networks

• Editorial newsletter on subscribers 

Banner announcement coverage  – 7 000 000 

Project announcement coverage in the 
magazine – 2 000 000 

145 000 unique users 

3 000 visits to the client’s website

• Project promo page on the website

• Interviews with influencers + product segment with a 
“buy” button and a link to the brand website

• Shoot and material in the magazine

• Media and editorial support of the project

Flying against the wind…

Project announcement coverage in the 
magazine – 2 000 000
 

AO “TSENTRAL’NAYA PPK”ECOLOGY / RUSSIAN NATIONAL PROJECTS GARNIERORIFLAME

By nature 
speaking

E S G

special projects

https://www.cosmo.ru/psychology/real_stories/letyashchaya-protiv-vetra/
https://eco.thevoicemag.ru/
https://www.thevoicemag.ru/lifestyle/stil-zhizni/zelenyy-harakter/
https://sp.thevoicemag.ru/oriflametremendous2019/


e d i t o r i a l  p r o j e c t s
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“Schastye est’!” branded 
supplement release

Special project on the 
website
Landing, branding, more than 40 branded 
materials

Camp party for celebrities 
+16 partners  

One of the most unusual parties of the magazine in Camp style. One of Artplay 
halls was set up to become a real Magnit supermarket with product shelves for 
take away.

special projects

MAGNIT PARTY 

https://disk.yandex.ru/i/FFDvLyuCBBgpEw
https://www.youtube.com/watch?v=ZLDvGvk99Bc


e d i t o r i a l  p r o j e c t s
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HEALTH ABC

REGULAR SECTION 
in the magazine

SPECIAL SECTION ON THE 
WEBSITE
with a button in the main menu on all pages of the 
website

ARTICLES ON THE  
WEBSITE + VIDEO IN THE 
SOCIAL NETWORK VK
(presenter, expert, blogger)

10 or 15 articles

VIDEO IN THE POST ON THE SOCIAL 
NETWORK VK
(forecast – 100 000 views)

10 or 15 programs
/ / /

special projects

https://www.thevoicemag.ru/tag/azbuka-zdorovya/


v i d e o p r o j e c t s

mediakit 2022

PROJECT SMART 
TALKS 

NEW YEAR RESCUE HEALTH ABC

projects

https://www.youtube.com/watch?v=xN1WU7GVi8s
https://www.youtube.com/watch?v=n501mlglpq0&t=1505s
https://www.youtube.com/watch?v=KEA-Giq13E4


a w a r d s

mediakit 2022

AWARD FOR CONTRIBUTION TO 
THE DEVELOPMENT OF A 
WOMEN’S ROLE IN SOCIETY

ANNUAL BEAUTY AWARD 
IN A NEW FORMAT

Women in Russia are becoming stronger 
and more independent. They set goals and 
achieve them. They never stop learning, 
think out of the box and follow their 
inspirations, becoming really free. We are 
proud, that our brand is not just a 
campaign, but also the source of these 
changes.

The program with the same name 
supports graduates of Russian universities, 
dedicated to unite girls and young women 
whose achievements in different areas are 
changing the country for the better.

AWARD FOR THE MOST 
SUCCESSFUL AND 
OUTSTANDING MEN IN RUSSIA IN 
VARIOUS CATEGORIES

Throughout 28 years we have been writing 
about women and for women. We discuss 
everything that concerns us: celebrities, 
beauty, fashion, career and, of course, love. 

During this time we have done hundreds of 
interviews of outstanding persons, 
thousands of articles on psychology and 
relationships. We received millions of 
letters from our readers. Eventually, we 
know precisely, what kind of man is a man 
of a dream. 

Presentation of the winners & 
Awarding ceremony

More than 80 
winners

Beauty Awards
annual beauty award

projects

https://www.youtube.com/watch?v=mmFd8jkgpqY&feature=youtu.be
https://www.youtube.com/watch?v=Lkb_0k7Kmt8
https://www.youtube.com/watch?v=Rg-m9qusQXw


t h e m a t i c  p r o j e c t s
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 BEAUTY DAY
in Moscow and regions

It’s a support project for 
physical and mental health 
with popular fitness 
trainers and experts from 
various practitioners 
conduct training and 
master classes for 
magazine readers and 
special guests.

Beauty Day in cosmetics and 
perfumery stores in Moscow 
and regions.

Over 15k visitors.

Ad campaign  
coverage — over 62mln  
of users.

The main goals of the project 
are to draw attention to light 
industry in the regions, to 
spark the interest of Russian 
design community, to support 
small and medium businesses 
and to help aspiring 
designers. 

The concept of fashion shows 
is a synergy of world trends 
and national motives, 
historical and cultural 
heritage of every region of 
Russia. 

The first project area was 
Republic of Bashkortostan. 
The show was produced by 
Artem Krivda.

 

NEW REGIONAL 
PROJECT

A SERIES OF 
WORKOUTS  
FUN FOR FIT

WOMEN FORUM

MULTIPLATFORM PROJECT

PRINT + DIGITAL + EVENT

Specialized educational forum 
for improving financial literacy 
of the population and creation 
and development of own 
business.

on the topic “Financial 
independence and feminine 
entrepreneurship”

During these years, 
women in our country have 

got high level of 
independence and 

internal freedom. We are 
proud that our brand is not 

just a satellite, but also 
the source of these 

changes.

M
A
R
IA

 K
OLMAKOVA, PUBLISHER

projects

https://youtu.be/aWGDu3aE9cY
https://www.youtube.com/watch?v=uo5kzfO9iPo
https://www.youtube.com/watch?v=lkTzjcDToDM&feature=youtu.be
https://www.youtube.com/watch?v=hP6B2dxHoZA
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GENERAL DIRECTOR 
Natalia Vesnina 
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Maria Kolmakova 
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S A L E S M A R K E T I N G
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Irina Filimonova 
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Website: www.imedia.ru
Telegram: @imsmedia
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