


VOICE is a new project created by the
Cosmopolitan team, Nel media brand
for women. In 28 years the brand has
become a hub empowering active girls
and women, who want to change their
lives and make the world a better place
to live in. Now this hub provides the
platform for the next chapter of growth,
promoting the role of women in a fast-
changing world.

VOICE is about honesty, sincerity,
individuality, energy, purposefulness,
fearlessness, curiosity and lifelong
learning.

VOICE -
| CHOOSE TO SOUND!

VOICE is the place for inspiration,
awareness, support and openness to
discussion of any topic. We will continue
to write about fashion, beauty, career,
self-development, relationships, trends,
significant news and major events.



DIHOR IN CHI

!

Obstacles that media market has
gone through in 2022, cannot be
compared with any other crisis that
erupted before. However, we have
not only adapted to the new reality,
but we are to change it for us.

The VOICE Magazine is still the
same well known team, which is

Nel in the world of glossy brands.
These are the people who created
Cosmopolitan for you.

VOICE will keep the best of
Cosmopolitan: our ambitious
projects, creative formats and
priority directions. We will continue

the
VOI‘ E MEDIAKIT 2022
MAG

a Hello, dear!

to inspire, bring joy, support and
iImpress our readers. As you can
change the name, but the values
remain unchanged.

We promise: it will be loud!

Stay with us!

EKATERINA VELIKINA, Editor-in-Chief
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3o5mln 1.5k

followers content items per month

website magazine

17-5m|n .Iogmln

unigue visitors audience

video CRM
150+ 500.

content items per month subscribers

*Sources: IM Data Hub, Ya. Metrics, monthly average in the period January—April 2022, Mediascope NRS-Russia (100+, 16+) March—July, 2021

“Female readership segment in Russia

THE
LOUDEST
FEMALE
VOICE
OF THE
COUNTRY

total coverage more than

23 min
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website thevoicemag.ru
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years average age J 17.5m|n

of the visitor 58%
18-44

305k 60+m|n
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DIGITAL

desktop

the
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MAG

o NATIVE ARTICLE ANIMATED ARTICLE
advertising

opportunities k

of thevoicemag.ru

-
— VO“ ﬁ HOBOCTM  3AOPOBbE  MOA@  KPacoTa  3BE3Abl  CEKC Q
3

Bawa yectb! C nomMoubio 3Toro (oaLuH-
Tpioka apaBokaT Aenna BAoOWAa B ceba
BeCb MUP

BCE HOBOCTH

— 1260 x 250

300 x 250

drrqouw

= VOICE

— 300 x 600

Kak BLIFASAUT KeHwuha, OT x0661 A0 3apaboTKa: Yek-
KOTOPas YAGAMAG TPYAb M3-38  AWCT TBOEro ycnexa

paka 1 0TKazarach

OT UMIAGHTOB

Kak BLITASAUT JKeHwmHa, OT1 x0DbWU A0 3apaboTKa: Yek-
KOTOpas yAAAMAA TPYAb M3-38  AWCT TBOETO yCnexa

paka n oTKasaAach

OT UMITAGHTOB

Billboard /Banner 1260 x 250 / Banner 300 x 600/
Synchronized banners/Branding / Floor Ad

Full screen / Parallax/ Billboard /Banner 300 x 250/ Floor Ad / Instream


http://www.thevoicemag.ru/fashion/trends/ispanskaya-kollekciya-s-russkoy-dushoy/
https://www.thevoicemag.ru/psychology/career/kak-povysit-dohod-i-obezopasit-sebya-rabotaya-na-frilanse/
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*Sources: IM Data Hub, Mediascope NRS-Russia (100+, 16+) March—July, 2021
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[ AUDIENCE J

.Iogmln

{ ISSUE J

September-October

November-December

{ CIRCULATION }

250 000

copies

DISTRIBUTION

TRADITIONAL CHANNELS

Perekrestok / Miratorg / Tvoy dom /METRO /
Vernyy /SELGROS / Pyaterochka / ATAK / Victoria
/ O'KEY / Azbuka vkusa /Lenta/GLOBUS/
Karusel / SPAR / Auchan

Internet platforms
Wildberries / Yandex.MapkeT / OZON

Bookstores

My favorite bookstore “Moscow”
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SPECIAL PROJECTS VOlCE VEDIAKIT 2022

pANTENE E VOICE HOBOCTH 3A0pPOBLE MOAQ KpacoTa 3BE3AbI CeKc Q

Ecnu Ol He NASA, B TROMX COLICETAX MOIMTIO He DbITh KpacHBbIX
thoTorpaduit U3 pazHsIX Touek Mupa. B DonslMHCTBE
CMapT@OHOB, 3epKalbHbLIX KAMED W JPYIUX NMOPTATUBHbLIX
YCTPOWCTE ANA CLeMEA eCTh akTuBHble CMOS-aatunku, bnarogaps

KOTOpbLIM M NONYYAETCA W300pakeHne. 3TV 3NEeKTPOHHLIE Manbilln

Obinu pazpaboTandsl B LSNAX YMEHbLISHUS Da3MEepOB KaMep AnA

MEXNMNaHETHLIX MUCCUIA, a Teneps TPYAATCA Ha bnaro TBoero

MHTEpHeT-00pa3a.

e & 0 nie.

(0|
o

Cnenalt hoTo UNW BUAE0, HA KOTOPOM C 1 cenTabpa no 31 gekadps ebinoxu GoTo/BULE0 OTMeTb akkayHT @pantene_russia .
MEKCMMaNbHO PACKPERITE TEMA TEOWX B NOCTe WK cTopue Instagram (He 3afynb W 1063Bb K MOCTY W CTOPUE XeLUTern [
CUNbHbIX U KPaCKBbIX BOMOC 3aKkpenuTs cTopuc B highlights) unu & nocte VK KOHKYPCE: °

o

#MOVBONIOCHINAKTIH2019

a TAKX¥e — XellTer CBOero permoHa.
Kaxkabi Mecsal Mbl 0TBUpaem m
§ No 8 nobeanTeNnbHIL,

B 1949 rogy y miogen noseunacs notpedHocTs

CUCTEMATU3UPOBATE DOMbluMe 00beMbl JaHHLIX, U TOIa

Obin u300peTeH Wrpuxkoa. A 70 NeT CNycTs KOMMNaHuA

Nespresso ©, ucronb3ys STy TEXHONOMIO, 3aNyCTUMa HOBYIO

, ) $ A3 CUCTEMY NPWUIoTOBNEHWA KO(De W BHOBL COoBepluMna
( % & .
& ) KkotheliHyl0 PEBOMOLIMIO.
?ss N < NOAE). ™A .
BV Oa Sl

Pantene Nespresso

My hair k New technologies

IS MYy Banner announcement coverage - 30000 000 are chan Ilng
crown the world! Project announcement coverage

Project announcement coverage in the In the magazine -2 000 000

- Announcement in the magazine magazme -2000000 - Editorial material in the magazine

- Support on the website with the - Round table with women from the IT sector 2000 000 broadcast announcement
announcement of the contest 350 000 unique users - Native article with animated layout + round table video

- Bachelorette party for winners - Editorial announcement on the website and support 100 000 views

- Reporting material in the magazine Audience reach in social media - 100 000 in social networks


https://sp.cosmo.ru/pantene2019/#!/
https://www.cosmo.ru/lifestyle/technology/popalis-v-set-naskolko-novye-tehnologii-vnedrilis-v-tvoyu-zhizn/

SP

—CIAL PROJ

VOICE

Voice-
3KCNEepPUMEHT:

TecCTUpyeM cepBuUc
AOCTaBKU NMPOAYKTOB
Ha AOM

OrpaHUUeHusa CHATEI, HO caMoorpaHUYeHus
— HeT. Mbl 3a Be3onacHbIi, ObICTPBIN K
YOOBHbBIM WONKWHT: BMEcTe C NATbIo
OEBYLWKaMM TECTUPYEM CEPBUC 4OCTABKM
nponyktos ChepMapkeT. Kak «xoauTb B
MarasuH» yepes UHTEepHET, Ha YeM MOXHO
C3KOHOMWTb U YTO MOKYNatb O/15 OT/IMYHOM
durypbl? Haliy repovHM NokasbiBalOT CBOW
NPOOYKTOBbIE KOP3WMHbl U OenATCA
nandxakamum.

How to buy
products
onlineg?

- Promo page of the project on the website
with the participation of five heroines

- Media and editorial support of the project

- Project promotion in the social networks
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AneHa Onusa “ KceHusn
MunneH Ywakosa fikoBeu
@alena_millen @yulia_ushakova @yaksenya

SBER
MARKET

Banner announcement coverage —3000 000
70 000 unique users

Audience reach in social media - 150 000

/ \
TR

VOICE

LiaHTapcKkHe ocTpoea

WTypyn

Utypyn

YOMBMTENbHBIA OCTPOB KKHOM KypunsCkoi rpaael. Moexats Crofa CTOMT B okTalpe,

yToDbI 33CTaTh 3010TYH OCEHbL, — B 3TUX MECTaX OHA NO30HA9 WM A0CTaTOYHO TENNad.

NpHYKMH S8 MYTEWECTBMA KAk MMHMMYM TDM: MOXHO MCKYNATECH B rOpaYmMX
MCTOYHWKAX, 3aMAHYTE B KMNALLee DMPIO30B0E 038P0 Ha BYKaHe bapaHckoro
W NPOryNATbCa BOONb benkix ckan Ha Gepery OXoTckoro Mops.

McTo4HMKkmM 30ecs HeoDelyHbIe: B Buae HeDonblwoM peyky OMP30B0T0 UBeTa,
C NOCTOSHHOM TeMnepaTypoit okono 40°C, oHM TeKyT CBODOOHO HECKONbKO
KMNoMeTpoB. Ha MTypyne Mx MHOTO, HO STOT CPABHUM MO KPACoTE € ANOHCKMMM
OHCIHAMM. Sl CYMTAKD Er0 OAHMM M3 CEMbIX TONOBOKPYKMTENLHBIX MECT ANA

-~

Travel
dreams

- Promo page of the project on the website with
the participation of five heroines of travel bloggers

- Media and editorial support of the project
- Project promotion in the social networks

- Branding letter on subscribers

VO

MEDIAKIT 2022
MAG
XUNAK
DOPTE
6N10rep, OPraHK3aTop aBTOPCKMX MYTELLECTBMA
: no JansHeMy Boctoky M Poccuu
Kynukosa

KamyaTka AnTe4Ka B NyTelecTBHE

Banner announcement coverage - 5000 000
140 000 unigue users
5000 visits to the client’s website

Audience reach in social media -150 000


https://sbermarket.thevoicemag.ru/
https://sp.thevoicemag.ru/travel2021/
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image

BIOPBOETQ‘:,U-KW - Jlandxaku - [lpomokon - Konnekumu ) CALVIN KLEIN
-

I1epBEIil ONBIT. K KaKoii Okl cdepe oH HU
OTHOCHWJICA, 3alIOMHHAETCs HaBcerna. 11epBolit
LOIICIVI, IIepBRasi pa0oTa, IIepBasi MalluHa. . .

O _10M, KaKye BOJIHUTEIbHBIE COOBITHS CTAIN
| .. ; i s SHAKOBBIMH M 3aIIOMMHANOIITHMHCH B _HX
= ,_ ¥ KH3HH, MEL CIIPOCHITH HAITNX TEPOCR. H I I

BpunnmnaHToB MHOro He 6biBaeT! Xopowo, 4To

cenvac HeT HeobXxoAMMOCTM X aaTb UX B MOAAPOK, —
MOXHO JIErKO JapuTb caMon cebe nobbie
ApParoLUeHHOCTM C NOBOAOM U 6e3. Tak YTo HaaeBawn
YepHble Nep4YaTKn, BCTaBASA LWMNOHCKUN
nepefaT4mK B yXO M OTNPABASNCA Ha OXOTY

3a kamHamu! BmecTte ¢ 6peHOoM «bpOHHULKIMIK
IOBENNP» CAAEM SBKM U MAPOAN, KakK MOXUTUTb
3aBETHbIA KAMEHb 1 BbIMTU CyXOU U3 BOABbI.

BRONNITSKY
JEWELER

Attention! k “Time
This is a robbery! of firsts”

- Promo page on the website with an interactive quest Banner announcement coverage — 4 000 000
“Attention! This is a robbery!”, a discount promo code on

purchase of company products and the product block with

- Branded section of the project on Banner announcement coverage - 2800 000
the website

jewelry collections 92 000 unique users

- Media and editorial support of the project - Interviews with influencers 80 000 unique users

- Mailing list and push notifications on subscribers 5500 visits to the client’s website > Feslilem SNeei I Hne megezine

- Project support in social networks - Video shoot of bloggers (they were Audience reach in social media - 100 000

. . . . . . the first to do it!)
. Centerfold in the magazine Audience reach in social media-150 000


http://firsttime.2019.thevoicemag.ru/
https://bronnitsyjewelry.thevoicemag.ru/
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— 2" SAMSUNG VOICE
— VO" & HOBOCTW  3AOPOBbE  MOAE  KpPacoTa  3BEe3Abl  CeKC Q

Honuna /leonmwveea
ovromu-pedaxmop Thevoicemag.rii:

«PaHblie MOW BONOChI HE POCM HIAE NNy, NPOCTO He POCAK W Bee. ToToM
9 Ha4yana WCNoNb30BaTh MACcNa, M NPAK AeRCTBUTENBHO YANMHUNKCE.
Mpasna 66110 OOHO «HO» — OHM BRIFMANENW NAOX0, TaK YTO T& 3 CM, KOTopbie
7 C TPYOOM KaxAblit pas oTpaluyMBana, NpUXoannoch cocTpurath. BoT
no4emy raMma «klseve [inuHa MeyTol» 0T LOréal Paris cTana ong Mexg
aKTyanbHOM. TpH pasa B HEIRNKD A MOK TONOBY LIAMMYHEM M3 3TOR CEpMM,
Yepeayr Gane3aM i «Macky-CnacaTente, a ellg UCNOMb3YVH HECMbIBEEMbIR
KDEM-yX04 «HeT HoXHKMLaMe». [ocnenHee CpeacTeO, KCTaTH, O4eHb
MHOrOMYHKUWMOHENBHOE: OHO 3aLIMIIAET BOAOCH! OT TEPMOBO3AEHCTBNA
(NNOAKa, YTHMOK, TEPMOBHTYOK), 8 TAKKE NPUOAET GNECK W 06NerYaeT

HaRl W)ﬁ)ﬂ SRR M arae v noe yLIHEE, 4TO

CNY43eTCA PEOKo, — BEPOATHO, 38 3T0 CTOMT CKasaTh
CNacKbo pacTMTENbHOMY KepaTWHy B cocTase. KoMKy no
DLULYLIEHNAM CTANA NNOTHEE W BbIMMANAT SA0P0OBEE — C 3THM
MOMOTO KACTODOBOR MacNo. A OTPaWWBATE ANKHY Oanblie
NOMOraT BUTaMuHbl PP 1 BS. OTAENBHO BhIAENK NPUATHLIA
TRONMWU4ECKMI aDOMaT M KODANN0BYHY MHCTa-QpeHaNM-
ynakosky. CoaeTyrals

ELSEVE

Long. The courage
Beautiful. to be
My own! yourself

Banner announcement coverage —5000 000

- Native material in animated layout on the

- Promo page of the project on the website with the i
website mopag Prol 140 000 unique users
participation
- Contest in social networks Banner announcement coverage - 900 000 of three heroines
. : : :
- Spread in the magazine, June and July issues - Media and editorial support of the project 5000 visits to the client’s website
. Support of the project on the website and in 30 000 article reads . Project promotion in the social networks

social networks Audience reach in social media -150 000

- Push notifications on subscribers


https://www.cosmo.ru/fashion/star_style/dlinnye-krasivye-cvoi/
http://galaxys21.thevoicemag.ru

SPECIAL PROJECTS VOlCE VEDIAKIT 2022

ECOLOGY / RUSSIAN NATIONAL PROJECTS ORIELAME AO “TSENTRALNAYA PPK” GARNIER k

ORIFLAME VOI‘ E = VOI‘ E HOBOCTM  3AOPOBbE  MOAA  KPacoTa  3Be3Abl  CEKC Q = VOICE HOBUCIN  3A0PUBBE  MUAD  KPECOld  3BE3ABI  CEKC Q

CHPUPOALE

BPOCb BbI3QB!

<t C HOBOM TYLLbIO,
THE ONE TREMEN,

'GREEN BEAUTY

SKOOBA3ATEJIbCTBA GARNIER

XYYx>y

CneumansHbii npoekT | Cosmopolitan
1 HaumoHanbHble NpoekTsbl Poccum

VOICE

Elle c geTcTBa Hac yqaT NpubBKpaTbhcs B CBOEN KOMHAaTe, HO, KayKeTcs, camoe
BpeMsa A06aBUTh K STOMY €lle OAHY MOME3HYI0 NPUBbIUKY — 3a60TUTLCA O CBOEW
nnaHeTe! Kctati, nesrua Cath KasaHoBa y)e AaBHO CAefana ee 4acTbio CBoer

WMU3HW, NO3TOMY AaBal BMecTe ¢ Hell pasbepemcs, Kak lerye Bcero Hadatb

0CO3HAHHbI@ OTHOLIEHMA C MPMPOOH, @ 3aTeM Y3HAEM UCTOPMIO SKOMHWLMATVE Kak yacTo Tbi BeTpeyaelbes IMLOM K JINLY C TPYAHOCTSMHU, HENMOHUMaHKEM U ocyXKAeHneM? UTo YyBCTBYelb, KOTAA BCe KPYroM
AJTMHA ACTPOBCKAS
Tensseyuian @aina_astrovskaya.

HaLLer CTPaHbI, KaKMe aKLMK HALMOHANLHOMO NPOeKTa «SKOMOrHA» CyLLecTBYIoT TBEPASAT 0 TOM, 4TO TBOEII MeuTe He CYXAeHO c6bITbc? Claewlbes, pyraelb Becb MUP WM MAeWD Aanblue? Mosepb, B KAKAOH

U3 Hac 3aJ10)KeHa CHa, KOTopas aKTHBUPYeTCs, Koraa y Tebs ecTb BepaB CEﬁﬂ, W TONBKO C Heif Tbl caenatb

CeMYac 1 MOYEMY B HUX CTOMUT BKITIOHMTLCS KaXKAOMY MPSMO CerogHa.

BO3MOXHBIM.

By nature How to succeed? Flying against the wind... Green
speaking character:

- Project promo page on the website - Article in animated layout in the format of an interview
- Shooting in the magazine and on the website with the - Interviews with influencers + product segment with a with a heroine LEARNING TO CARE FOR THE PLANET WITH GARNIER
participation of the celebrity “buy” button and a link to the brand website - Video from shooting
- Spread in the magazine - Shoot and material in the magazine - Editorial announcement on the website and project - Article in animated layout
- Promo page of the project on the website - Media and editorial support of the project promotion in social networks - Editorial announcement on the website
- Media and editorial support of the project - Project promotion in the social networks
- Project promotion in the social networks Proi .

roject announcement coverage in the Banner announcement coverage -1000 000

- Editorial newsletter on subscribers magazine—ZOOO 000 Bannerannouncement coverage - 1000 000
Banner announcement coverage —'7 000 000 30000 article reads 35000 article reads

onanna Social Media Post Reach —20 000 1000 visits to the client’'s website

Project announcement coverage in the
magazine - 2000 000

145 000 unique users

3000 visits to the client’'s website



https://www.cosmo.ru/psychology/real_stories/letyashchaya-protiv-vetra/
https://eco.thevoicemag.ru/
https://www.thevoicemag.ru/lifestyle/stil-zhizni/zelenyy-harakter/
https://sp.thevoicemag.ru/oriflametremendous2019/
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editorial projects

/ \
AT

MAGNIT PARTY

R

One of the most unusual parties of the magazine in Camp style. One of Artplay
halls was set up to become a real Magnit supermarket with product shelves for
take away.

“Schastye est'!” branded Special project on the Camp party for celebrities
supplement release website +16 partners

Landing, branding, more than 40 branded
materials



https://disk.yandex.ru/i/FFDvLyuCBBgpEw
https://www.youtube.com/watch?v=ZLDvGvk99Bc

SPECIAL PROJECTS

REGULAR SECTION

in the magazine

1/
WMy,

editorial‘projects

SPECIAL SECTION ON THE
WEBSITE

with a button in the main menu on all pages of the
website

\
SIS

HEALTH ABC

R

ARTICLES ON THE
WEBSITE + VIDEO IN THE
SOCIAL NETWORK VK

(presenter, expert, blogger)
10 or 15 articles

NPOrHO3bI,
KOTOPbIE

BoAe3Hn NOAOBOII cUCTeMbI: Bpay PREISRIOTCH

pacckasbiBaeT, KakK He AONYCTUTb N He

3anyCcTnThb

oy

OTekn, YCTAaAOCTh,
9ok o .

the
VOI‘ E MEDIAKIT 2022
MAG

VIDEO IN THE POST ON THE SOCIAL
NETWORK VK

(forecast —100 000 views)
10 or 15 programs



https://www.thevoicemag.ru/tag/azbuka-zdorovya/
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HEALTH ABC

Shserensestentet

Seteseres

Seseietetete
Siretseeseterest

anaaaans

et sa sttt

NEW YEAR RESCUE

PROJECT SMART
TALKS



https://www.youtube.com/watch?v=xN1WU7GVi8s
https://www.youtube.com/watch?v=n501mlglpq0&t=1505s
https://www.youtube.com/watch?v=KEA-Giq13E4

CWNA B IREHLLIUHE

awards

BEAUTY AWARDS

annual beauty award

the
VOI‘ E MEDIAKIT 2022
MAG

M A N A WARDS

AWARD FOR CONTRIBUTION TO
THE DEVELOPMENT OF A
WOMEN’S ROLE IN SOCIETY

Women in Russia are becoming stronger
and more independent. They set goals and
achieve them. They never stop learning,
think out of the box and follow their
inspirations, becoming really free. We are
proud, that our brand is not just a
campaign, but also the source of these
changes.

The program with the same name
supports graduates of Russian universities,
dedicated to unite girls and young women
whose achievements in different areas are
changing the country for the better.

ANNUAL BEAUTY AWARD
IN ANEW FORMAT

Presentation of the winners &
Awarding ceremony

More than 80
winners

AWARD FOR THE MOST
SUCCESSFUL AND
OUTSTANDING MEN IN RUSSIA IN
VARIOUS CATEGORIES

Throughout 28 years we have been writing
about women and for women. We discuss
everything that concerns us: celebrities,
beauty, fashion, career and, of course, love.

During this time we have done hundreds of
interviews of outstanding persons,
thousands of articles on psychology and
relationships. We received millions of
letters from our readers. Eventually, we
know precisely, what kind of man isa man
of adream.


https://www.youtube.com/watch?v=mmFd8jkgpqY&feature=youtu.be
https://www.youtube.com/watch?v=Lkb_0k7Kmt8
https://www.youtube.com/watch?v=Rg-m9qusQXw

the
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MAG

thematic projects

A SERIES OF MO[A BEAUTY DAY
WORKOUTS BE3 in Moscow and regions
FUN FOR FIT

rPAHAL

WOMEN FORUM NEW REGIONAL
PROJECT
R : . Beauty Day in cosmetics and
on the topic “Financial . It's a support project for The main goals of the project perfumery stores in Moscow
independence a_nd feminine physical and mental health are to draw attention to light and regions
entrepreneurship” . lar fi . . . g .
with popular fitness industry in the regions, to
trainers and experts from spark the interest of Russian 15
various practitioners design community, to support Over K visitors.
MULTIPLATFORM PROJECT conduct training and small and medium businesses
PRINT + DIGITAL + EVENT master.classes for and.to help aspiring Ad campaign
magazine readers and designers. 62
spocial QUests coverage — over mIin
P 9 : The concept of fashion shows of users.
Specialized educational forum is a synergy of world trends
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https://youtu.be/aWGDu3aE9cY
https://www.youtube.com/watch?v=uo5kzfO9iPo
https://www.youtube.com/watch?v=lkTzjcDToDM&feature=youtu.be
https://www.youtube.com/watch?v=hP6B2dxHoZA
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